Consumerisation in the mobile workplace
Employees are becoming more sophisticated
and businesses are ready for the challenge

Developing business apps
is too complicated for
businesses to handle
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Employees’ standards for B2B Né\\he"_ p;g gre® Djs
technology have risen as of O\ agi'ee

consumer technology becomes
more sophisticated

Businesses can never
keep up with the most
innovative technology
developers for consumers

Strongly
Agree 40% 30% 20% 10% 0% Know

Popular apps increase productivity

Utility, organiser, and Most common What apps are
health/fitness apps are the personal apps used for work
“stickiest” personal apps seen at work purposes
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Personal organiser Google apps Cloud storage Learning (such as foreign Physical
To-do list Utility apps Filesharing language, maths or fithess /
Calendar apps university lecture apps) health apps

Flexibility and
getting around
the rules are

60%

the main ‘
attractions |
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Why use apps for Business?

Increased o

Improved
communications

Increase in sales
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Greater employee flexibility are the
satistaction main benefits

Increased data

security of B2B apps

o Cost of app
Difficulties getting
employees to adopt apps

Fragmented
_ technology provision
Secu rlty and Difficult to update apps
over time
cost concerns are Existi
. . xisting tfechnology
the main barriers to prevents it

No support from board

adoption of B2B apps

Only 2% feel apps of any kind are
Inappropriate for their business

Both are equally

Tablet appropriate for
apps my business

Smartphone
apps

Neither is
appropriate
for my
business
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Over half report

that their smartphones

companies issue i o
smartphones, Tabets (Pacs

and over a

quarter issue

tablets

54%

Google apps

52% B2B app awareness
Siietiall  ranges from 54% to
21%, depending on

the type of app

952%

Marketing
measurement apps

50% 43% 39%,

Messaging apps Filesharing Inventory / SKU
for business cloud or other
online storage

21%
Games for
business
use

management
apps

48% 37% 35%
Event apps Research Cloud apps

(such as trade
show or
conference apps)

48%

Sales force
support apps

None of these

Official apps are

We have official

On the I"ISG versions, and employees
use their own at work
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applications
The
company
issues
official _ : : Don't
versions 40% 30% 20% 10% 0% Know
74% expect a big Expect business apps will have a greatly
) . V(%) increased presence in the British workplace
increase in general app within the next 3 years

adoption soon, but only
30% feel personally under
pressure to adopt them

Don’t know

Don’t have a mobile strategy, but
will create one within the next year

Have a mobile strategy, but have not
reached the stage of implementing it

Don’t have a mobile strategy,
and have no plans to create one

Have a mobile strategy that has
been partially implemented

Have a fully

implemented
mobile strategy

Key Findings: Appy Office?

74% see a greatly increased presence for B2B apps coming soon

65% feel that employees’ standards for technology have risen
with consumer technology standards

ORM is an independent full-service digital agency that integrates creative,
marketing, technology and UX to deliver compelling experiences that give
our clients competitive edge.

Source: Online survey of 150 UK Marketing Managers, conducted during Q4 2011.
Research overseen by Loudhouse, an independent market research agency
based in London.
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